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Survey Background
• New survey
• Partner: Privy Council Office
• Part of the Federal Action Plan to Strengthen Internal Trade

• Canadian Internal Trade Data and Information Hub (CITH)
• Data needs assessment and feasibility study 
• Canadian Survey on Interprovincial Trade (CSIT)

• The survey provides information on:
• The obstacles faced by businesses engaged in interprovincial trade; 
• The reasons why other businesses choose not to conduct interprovincial trade, and 
• The challenges faced by businesses that consider hiring individuals with 

certifications or licences granted by another province or territory.
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Survey Details
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Frequency: One-time

Final response rate: 
68.3%

Sample size: 30K units

Collection period: 
June 18 to October 15, 

2024
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Target population
• Businesses with 5 or more 

employees
• $50,000 or more in revenue
• Sectors most likely to trade 

across provincial and territorial 
borders
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 NAICS 11 Agriculture, forestry, fishing and hunting;

 NAICS 21 Mining, quarrying, and oil and gas extraction;

 NAICS 23 Construction;

 NAICS 31-33 Manufacturing;

 NAICS 41 Wholesale Trade;

 NAICS 44-45 Retail Trade;

 NAICS 48-49 Transportation and Warehousing;

 NAICS 51 Information and Cultural Industries;

 NAICS 52 Finance and Insurance;

 NAICS 54 Professional, scientific, and technical 
services;

 NAICS 62 Health care and social assistance;

 NAICS 811 Repair and maintenance;

 NAICS 812 Personal and laundry services.
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Questionnaire content

5

Interprovincial trade activities

Purchasing goods and services across provincial or 
territorial borders

Selling goods and services across provincial or 
territorial borders

Transporting goods across provincial or territorial 
borders

Food production activities, licences and regulations

Future interprovincial trade activities

International trade activities

Labour mobility in regulated occupations
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Key results
Note: The data presented in the next slides cover a 12-month 
period that could range from June 18, 2023, to October 15, 2024, 
depending on when the business responded to the survey.
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Note
Transportation is defined 
as businesses that have 
their own fleet of 
transport vehicles. 
However, it excludes 
those that contracted a 
third-party company to 
transport their goods.

Businesses' interprovincial trade 
activities
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Transported goods from one province or
territory to another

Sold goods or services to customers in another
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another province or territory
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Location Businesses' interprovincial trade activities 
by province and territory
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Sectors Businesses' interprovincial trade 
activities by sector

0.0 10.0 20.0 30.0 40.0 50.0 60.0 70.0

Other services: Repair and Maintenance,…
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Finance and Insurance
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Mining, quarrying, and oil and gas extraction
Agriculture, forestry, fishing and hunting

All industries

% of businesses that purchased or sold interprovincially
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Purchased goods or services from suppliers in another province or territory
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Suppliers and 
customers

Notes
• 41.0% of businesses 

purchased 
interprovincially

• 26.9% of businesses 
sold interprovincially

Locations of suppliers and 
customers when conducting 

interprovincial trade
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Obstacles

Note
• 41.0% of businesses 

purchased 
interprovincially

Top 10 obstacles when 
purchasing interprovincially
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Transportation availability

Lack of profitability

Lack of inventory available

Distance between point of origin and destination

Delay between placing and receiving orders

Transportation cost
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Obstacles

Note
• 26.9% of businesses 

sold interprovincially

Top 10 obstacles when selling 
interprovincially
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Recipients

Note
• 7.1% of businesses 

transported goods 
interprovincially

Locations where goods were 
transported to
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Obstacles

Note
• 7.1% of businesses 

transported goods 
interprovincially

Top 10 obstacles when 
transporting interprovincially
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Recurrent traffic congestion encountered in
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Difficult transport networks to operate in

Seasonal load restrictions
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between provinces and territories

Lack of equipment to operate efficiently over long
distances

Too much paperwork to fill out to deliver goods to
another province or territory

Stiff competition in other provinces or territories

Different fuel and sales tax rates across provinces and
territories

Lack of suitable backhauls

Limited profit due to low freight rates
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Reasons for not conducting 
interprovincial trade

89.5% of businesses did not have a need or 
interest in purchasing interprovincially

88.2% of businesses did not have a need or 
interest in selling interprovincially
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Note
Transportation is 
defined as having own 
fleet of transport 
vehicle. However, it 
excludes businesses 
that contracted a third-
party company to 
transport their goods.

Businesses' interprovincial and 
international trade activities
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Obstacles

Notes
• 30.2% of businesses 

purchased 
internationally

• 14.5% of businesses 
sold internationally

Top obstacles when conducting 
international trade by activity

Transportation cost (37.6%)

Currency exchange (20.7%)

High taxes or duties (18.2%)

Purchasing from suppliers in 
another country

Selling to customers in another 
country

Transportation cost (28.4%)

Currency exchange (11.1%)

Too much paperwork to fill out 
(10.6%)
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Obstacles

Note
• 3.0% of businesses 

transported goods 
internationally

Top obstacles when transporting 
goods internationally

Limited profit due to low freight rates (16.4%)

Too much paperwork to fill out (11.9%)

Lack of suitable backhauls (10.2%)
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Labour mobility in Canada

• Business hired individuals with a professional certification or 
licence from another province or territory (4.8%)
83.3% of these businesses hired 1 to 4 such individuals
Businesses in the territories more likely to have hired such 

individuals from another province or territory

• Business considered hiring individuals with a professional 
certification or licence from another province or territory (4.0%)
95.8% of these businesses considered hiring 1 to 4 such 

individuals
Relatively even distribution between provinces and territories



Statistics Canada 

Products
• Data available at the national, provincial, 

territorial level by industrial sector and 
employment size on the Canadian Internal 
Trade Data and Information Hub

• Additional data on interprovincial trade 
released in the Canadian Survey on 
Business Conditions, first quarter of 2026

• Articles to come in the Analysis in Brief 
series

• April 17, 2026 (target date): Analysis on 
Interprovincial Trade in Canada, 2023 and 
2024 

• Summer 2026: 
• Analysis on interprovincial trade flows

• Analysis on labour mobility in Canada
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https://hub-carrefour.test.cloud.statcan.ca/hub-carrefour/cith-ccci/topic-interprovincial-trade-sujet-commerce-interprovincial-eng.htm
https://hub-carrefour.test.cloud.statcan.ca/hub-carrefour/cith-ccci/topic-interprovincial-trade-sujet-commerce-interprovincial-eng.htm
https://www150.statcan.gc.ca/n1/daily-quotidien/260227/dq260227c-cansim-eng.htm
https://www150.statcan.gc.ca/n1/daily-quotidien/260227/dq260227c-cansim-eng.htm
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STAY CONNECTED
Eh Sayers podcast

StatsCAN Plus

The Daily

My StatCan

Website

Surveys and statistical programs 

Data service centres 

Questions? Contact us: infostats@statcan.gc.ca

https://www.statcan.gc.ca/en/sc/podcasts
https://www.statcan.gc.ca/o1/en/plus
https://www150.statcan.gc.ca/n1/dai-quo/index-eng.htm
https://www.statcan.gc.ca/msc/en/mystatcan/about
https://www.statcan.gc.ca/en/start
https://www.statcan.gc.ca/en/surveys
https://www.statcan.gc.ca/en/dsc
mailto:infostats@statcan.gc.ca
https://www.statcan.gc.ca/eng/sc/podcasts
https://www.facebook.com/statisticscanada
https://instagram.com/statcan_eng/
https://ca.linkedin.com/company/statcan
https://www.reddit.com/user/StatCanada/
https://x.com/StatCan_eng
https://www.youtube.com/statisticscanada
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Delivering insight through data for a better Canada
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